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MyGlenville
Study Area
Although the majority of 
the Glenville 
neighborhood is 
encompassed in Ward 9, 
there are significant 
portions of Glenville that 
are in Ward 8 and Ward 
10. Therefore, the study 
area for this 
neighborhood 
revitalization strategy is 
extended beyond Ward 9 
to a larger, more 
historically consistent 
boundary for the Glenville 
neighborhood.



Public Meetings & Open House 

University Circle UMC Bethany Baptist

Glenville LibraryNotre Dame Academy



 Maintain Glenville’s cultural identity
• Glenville was once known as the “Gold Coast of Cleveland” and 

was the envy of the Northeast Ohio region. The residents and 
stakeholders expressed a desire to tap into this rich history as a 
foundation of revitalization, rather than inventing a brand new 
identity for Glenville. 

 Make Glenville Work for Current 
Residents as well as Newcomers

• Residents expressed a high level of concern over the prospect of 
being displaced (both physically and socially) by new 
developments. All efforts to improve Glenville must be vetted 
through a framework of social inclusion—or put in another way, 
must weigh the consequences of proposed projects/initiatives to 
existing residents. 

What Themes Emerged



 Return a Strong Sense of Community
• Long-time residents recalled a time when Glenville was a place 

where neighbors looked out for each other, where the community 
embraced a collective responsibility to raise its children, and where 
people from different backgrounds lived next to each other. 
Promoting the sense of unity and inclusiveness should be important 
elements of neighborhood revitalization.

 Promote Healthy Lifestyles
• Residents and stakeholders expressed an urgent need to focus on 

public health initiatives to address concerns over extremely high rates 
of infant mortality and lead poisoning incidents in Glenville. 
Additionally, various ideas to create public spaces that encourage 
healthy lifestyles (e.g. building walking/biking trails), as well as efforts 
to recruit healthy food providers to the neighborhood, were repeat 
suggestions. 

 Restore Economic Vitality
• Currently, many of the shops and services—even for those meeting 

everyday needs—are missing from Glenville. Residents routinely 
travel outside of the neighborhood to visit supermarkets and 
restaurants. Residents expressed a strong desire to shop and dine in 
Glenville, while at the same time support locally owned 
establishments as much as possible. Additionally, residents and 
stakeholders expressed the need to focus on location job creation in 
sectors that pay adequate living wages. 

What Themes Emerged



Vacancy Analysis



Tax Value of Owner 
Occupied Homes



Tax Value of Owner 
Occupied Homes



Three-Tiered 
Approach
1. Targeted Initiatives:

1. East 105th Street 
2. Housing Improvement 

Nodes (HIN)

2. Concentrated 
Investment District 
(CID)

1. CID Impact Zone

3. Neighborhood-Wide 
Initiatives



Three Layers of the MyGlenville Strategy

Neighborhood‐Wide Strategies

Concentrated 
Investment District

Purpose Built Communities 
Model:
• Local school investment
• Health & wellness outreach Strategies limited to small 

sections of Glenville to capture 
positive market activity and/or 
unique opportunities

Available public programming
Homeownership rate
Public land ownership
Market dynamics

Targeted Micro‐
District Initiatives



Three Layers of the MyGlenville Strategy

Neighborhood‐Wide Strategies

Concentrated 
Investment District

Targeted Micro‐
District Initiatives

Geographically Specific



Three Layers of the MyGlenville Strategy

5 Neighborhood‐Wide Strategies

A. Maintain/Grow Housing Diversity

B. Strengthen Education

C. Expand Employment & Business Opportunity

D. Improve Quality of Life/Strengthen 
Community Identification & 
Engagement/Community Safety

E. "Sustainability" and Environmental 
Stewardship



1. Concentrated Housing Investment "At Scale“
 Large concentration of quality housing in mixed income development. 

General target of 1,000 units (combination of homeownership and rental; 
new construction and rehabilitation)

- Identify three potential investment areas and test feasibility

2. Strengthen Education
 High Quality, cradle‐to‐college education pipeline for the children in the 

concentrated investment district. 
- How many seats needed? Delivery strategy?  Partners? Financial Requirements?

3. Improve Community Wellness
 Design customized wellness program with the assistance of partners

- Prepare inventory of community wellness resources
- Produce assessment of retail services, youth recreation services, health services, 

and other. 
- Develop a plan that includes potential partnering strategies and financing 

opportunities. 
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1. Revitalize E. 105th Commercial Corridor
 Careful block by block design
 Incorporate pedestrian/bike trail if possible
 Retail Expansion/Support

- Supermarket at Eastside Market 
- Recruit other identified retail (75,000 to 100,000 sf)‐‐current vacancies

 Concentrated Restaurant Development (30,000 SF)
 Summer Entertainment Series

- Church parking lots on E. 105th; incorporate food trucks

 Entrepreneurship Center
 Vacant Land Management/Reuse

- Concentrated land stewardship/interim open space
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Targeted Initiatives 
Housing 
Improvement 
Nodes
• Programs to help 

existing homeowners 
to maintain, repair and 
stay in their homes.

• New construction 
opportunities to attract 
new investment and 
bolster intact blocks.

• Rental programs to 
ensure Glenville 
remains affordable, 
particularly south of 
Superior Ave.



Concentrated 
Investment District
A community reinvestment 
program which will catalyze 
positive change with high 
quality mixed-income 
housing, the creation of a 
cradle-to-college education 
pipeline and community 
wellness programs to 
create a complete 
neighborhood. 
Famicos Foundation’s 
ongoing investment in the 
Circle North neighborhood, 
combined with 
improvements at Mary 
Bethune School and the 
proximity to University 
Circle were factors in 
designating the CID’s 
location.





Three Layers of the MyGlenville Strategy

Neighborhood‐Wide Strategies

Concentrated 
Investment District

East 105th
Street Corridor

Targeted Micro‐
District Initiatives



PUBLIC ART:
WAYFINDING & IDENTITY



STREETSCAPE:
LINKING EAST 105TH



RETAIL:
GROWING

THE MARKET



HOUSING:
EXPANDING CHOICES



paving

PARKING LOTS:
DESIGNING FOR FLEXIBLITY



HOUSING:
STABILIZE & 

STRENGHTEN



PUBLIC SPACES:
CONNECT & 

ACTIVATE





EAST 105TH STREET ENVISIONING:
COMMUNITY OUTREACH



Targeted Initiatives
East 105th St
Wade Park Avenue to 
Hathaway Avenue:

The strategy for this 
segment seeks to 
continue the evolution of 
this portion of the 
community into a mixed-
income, mixed-use 
environment.





Targeted Initiatives
East 105th St
Hathaway Avenue to 
Everton Avenue:

The strategy for this 
segment encourages the 
relationship between the 
many important churches 
in the Glenville 
neighborhood and the 
adjacent residential 
community. The 
revitalization effort 
emphasizes support of 
adjacent residential 
blocks.



Targeted Initiatives
East 105th St
Everton Avenue to 
Interstate 90:

The strategy for this 
segment focuses 
attention on job- and 
service-creating activities, 
such as rehabilitating the 
closed East Side Market 
as a new supermarket 
and capturing 
community-serving retail 
opportunities.



GLENVILLE – WADE PARK
STRATEGIC INVESTMENT INITIATIVE

FAMICOS FOUNDATION
NEIGHBORHOOD PROGRESS INC.
CITY ARCHITECTURE

Uniting a community of residents 
and institutions to preserve and 
enhance a historic neighborhood

JUNE 2007JUNE 2007

Planning began a 
decade ago & the 
results are still being 
realized…………………



MLK Intersection - completed 2014

Heritage Lane Homes:  Last House Sold

Doan Apartments - Senior Apartments

Notre Dame Apartments Renovation

University Tower Apartments - completed 2012
$500+ Million Investment



Green Spaces as Infill Development

Masterplan: 1 – 3 years

Masterplan: 3 – 5 years

Masterplan: 5+ years

The Madison –
Artist in Residence Apartments




